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Dear Friends,

I’m always amazed how so few people can accomplish 
so much.  2015 was a year of solid accomplishment for 
Creative Learning. Sustainability and impact are at the core 
of the Creative Learning’s mission all our work reflected 
these values as we continued to evolve as an organization.

Our first and oldest division, Human Rights and Advocacy 
(HRA), completed the Libyan Human Rights Project 
(LHRP) funded by the Swedish International Development 
Cooperation Agency. Despite the challenges of working in 
Libya, Creative Learning achieved more than the expected 
outcomes, forming working group coalitions with local civil 
society organizations in Libya that will help to make human 
rights a priority within the community. Most notably, HRA 
created a unique Human Rights Education Program for 
Primary Schools in Libya manual that will support educators 
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in their efforts to promote human rights 
awareness among primary school children.

Under our America’s Unofficial Ambassadors 
(AUA) division, the School-2-School 
program reinvented itself and expanded 
its partnerships to four full exchange 
programs. Over the summer AUA also sent 
9 participants to the Muslim World through 
our fourth year of the Summer Service 
Internships in Zanzibar, Morocco and 
Tajikistan, and launched its first year of the 
Semester of Service program in Morocco. 
With the help of our amazing people-to-
people partnerships AUA continues to dispel 
stereotypes and build bridges between the 
West and the Muslim World.
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Our biggest growth took place in the Aid 
to Artisans (ATA) division. We started a new 
program in Mexico in partnership with the 
Office of Tourism of the Government of 
Puebla to develop local artisan products. 
We also conducted our first in-country 
Market Readiness Program in China, as 
part of the USAID-funded Sichuan Market 
Development Activity. For 39 years, ATA 
has helped artisans around the world 
grow in independence, provide for their 
communities and share their talents to 
the global market. We look forward to 
celebrating 40 years of Aid to Artisans 
and their impact at the summer 2016 
NYNOW show in New York City.

Our newest division, Global Education 

Initiatives (GEI), is also growing and 
innovating.  GEI hosted our Fourth Annual 
Conference on the Muslim World in Manila, 
Philippines. In September, GEI hosted 15 
Mayors, Vice-Mayors and Council Members 
from the Philippines, in Washington DC to 
take part in the Local Government in the 
Age of Globalization Conference. During 
the course of the week, government officials 
met with US Senator Hirono, Philippine 
Ambassador Jose L. Cuisia, Jr., Local 
Government Officials from Montgomery 
Country and top academics in the field of 
good governance.

Creative Learning continues to expand and 
diversify its work.  These accomplishments 
are due to the dedication of our people.  I 
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am blessed with talent, energy, intelligence, 
expertise and hard work from everyone 
here at CL.  We could not have made the 
impact we did in 2015 without their efforts 
and the efforts of our board members, 
partners, interns and volunteers.

We will continue to grow and innovate in 
2016.  Please continue to express your 
interest and support of our efforts to 
build peace through people-to-people 
partnerships.

Peace,
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Focusing on communities with 
pressing human needs, Creative 
Learning enhances the capacity 
of local organizations around the 
world to improve the lives of people 
in their communities. Through 
the creation of people-to-people 
partnerships, we are especially 
dedicated to protecting human 
rights, supporting economic and 
social development, and building 
peace. 

Our Mission
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Where We Worked in 2015

East Asia & Pacific

Middle East & North Africa

China
Indonesia
Philippines

Libya
Morocco

Palestinian Territories
Tunisia

Tajikistan

Haiti
Mexico

United States of America

Bangladesh

Tanzania

Europe & Central Asia

Latin America, Caribbean & 
North America Sub-Saharan Africa

South Asia
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Introducing Our Program Areas
Creative Learning works in overlooked areas to support 
locally-led initiatives. We exchange knowledge through 
people-to-people partnerships and sustainably 
improve lives and livelihoods. 
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Human Rights & Advocacy (HRA) strengthens the 
capacity of human rights civil society organizations 
to raise awareness of social and individual human 
rights through outreach and education.
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Libya - Libya Human Rights Project 

The 2011 revolution and overthrow 
of the Qadhafi regime launched 
Libya on a difficult transition 
accompanied by frequent violence. 
During the first two years following 
the demise of Qadhafi, over 100 
local militias vied for power.  In May 
2013, the Swedish International 
Cooperation Development Agency  
awarded the Libya Human Rights 
Project to Creative Learning to 
help strengthen the capacity 
of Libyan human rights civil 
society organizations and to raise 
awareness of social and individual 
human rights through outreach and 
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education.  Over the duration of 
the program, Creative Learning was 
able to increase access to human 
rights awareness training, increase 
civic awareness of individual human 
rights, and develope an entirely new 
Human Rights Education Curriculum 
for Primary Schools. 
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America’s Unofficial Ambassadors (AUA) is a soft power, citizen diplomacy 
initiative aimed at countering violent extremism before it can take hold, 
working at the grassroots level throughout the Muslim World and in the 
United States too.  We build mutual understanding and enhance people-
to-people partnerships by placing Americans in volunteer positions in the 
Muslim World and helping them share their experiences upon their return.
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university students and recent graduates volunteered in 
schools and non-governmental organizations in Morocco, 
Tajikistan, and Zanzibar in 2015. They taught English, 
French, and Science – from a shepherding village in 
Morocco to the public schools of Zanzibar; they conducted 
English language outreach and advocacy for a women’s 
empowerment organization in Zanzibar, an internet freedom 
NGO in Dushanbe, and the only autism NGO in Tajikistan. 
Significantly, the group of Summer Service Interns shared 
their experiences through more than 30 published essays 
and more than 15 community presentations on campuses, 
in faith communities, and in community centers from 
Arizona to Michigan to New Jersey to Washington D.C. 

Morocco, Tajikistan and Zanzibar - Summer Service Internship
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partner schools overseas designed 
and implemented a plan for their 
students to engage with and learn 
from each other through regular virtual 
exchanges. In addition, educators from 
the American schools volunteered 
in their partner schools overseas, 
conducting teacher trainings on fields 
such as incorporating technology in 
the classroom, lesson planning, and 
classroom management. Since 2005, 
the S2S program has benefitted more 
than a thousand students and teachers 
from countries such as Morocco and 
Bangladesh and cities like Dallas and 
Lancaster, Pennsylvania.

In 2015, the School-2-School program 
expanded to four partnerships 
throughout the United States and the 
Muslim World and advanced the goals of 
developing students’ leadership, critical 
thinking, and cross-cultural skills as well 
as their concepts of citizenship and 
empathy. 2015 partnerships included 
elementary schools in Fayetteville, 
North Carolina and Aceh, Indonesia; 
middle schools in Washington DC and 
Ramallah; and high schools in Grand 
Rapids, Minnesota, Washington DC, 
and rural Bangladesh, as well as a youth 
center in the slums of Casablanca, 
Morocco. Through S2S, lead educators 
from the American schools and their 

Bangladesh, Indonesia, Palestinian Territories and Morocco- School-2-School
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Aid to Artisans (ATA) creates opportunities for low-income 
artisans around the world to build profitable businesses 
inspired by handmade traditions. ATA offers access to new 
markets, business training, eco-effective processes and 
design innovation through a network of partners to promote 
sustainable growth and community well-being.
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Funded by USAID through Creative Associates 
International, the “Sichuan Market Development 
Activity” (SMD) project is working to improve 
sustainable livelihoods of ethnic Tibetans in 
China’s Sichuan province, providing these 
communities with the skills and knowledge to 
thrive in a growing market economy. Focusing 
on ethnic Tibetan communities in and around 
the provincial capital of Chengdu in Sichuan 
province, SMD will enhance the entrepreneurial 
skills of ethnic Tibetans working in areas such as 
eco-tourism, and works to boost the productivity 
of herders, artisans and business owners. In a 
changing economic environment, the project 
is designed to enhance the competitiveness 

China-Sichuan Market Development 
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of ethnic Tibetan businesses in local, 
regional and international markets and 
improves value chains of traditional 
industries. Through grant-making to 
local organizations, the project provides 
training and hands-on assistance to 
ethnic Tibetans to empower them with 
the skills and knowledge needed to build 
and grow sustainable businesses.
ATA’s role in the project is to strengthen 
the Tibetan artisan sector in Sichuan, 
through new product development, 
business training and linkages to broader 
markets, with particular emphasis on 
the Chinese market. The project has 
benefited over 161 artisans thus far, of 
whom 50% are women. 
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Aid to Artisans is working in Haiti as part of a three-year project funded by the U.K.’s 
Big Lottery Fund.  This project re-integrates people living with HIV (PLHIVs) into 
economic life by generating sustainable income to support their families through 
handmade crafts. In partnership with the International HIV/AIDS Alliance (IHAA) UK 
and the Haitian organization Promoteurs d’Objectif Zerosida (POZ), ATA recently 
launched several product development and capacity-building workshops on the 
production of bamboo jewelry for 420 PLHIVs in nine Northern communities of 
Haiti, including Limbe, Limonade, and Milot.  During the life of the project,  ATA 
will continue to provide further product development workshops with new local raw 
materials (i.e. seeds and local foliage) to enlarge their product collections and sell 
them on the local tourist markets. To date, the project has trained 60 PLHIV’s artisans, 
created over 20 new designed and has procured over $15,000 in sales. 

Haiti Champions for Change: Mitigating the Impact of HIV/AIDS 
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Funded by the W.K. Kellogg Foundation, this three-year project 
was completed in July 2015. Great strides were made over 
the past three years: over 400 artisans from different artisan 
groups are now managing a common fund for promotion and 
inventory; they have completed a business plan for the future 
“Association of Artisans of the Highlands of Chiapas”, to be 
formalized and registered with the Government of Mexico; 
artisans plan to be able to pay for permanent managers of 
this Association within the coming two years. The Mayan 
weavers and embroiderers of MATCH have had fabulous 
success in national and international markets. Their sales are 
approaching half-a-million-dollars, their products have been 
picked up by well-known designers and have been shown in 
prestigious venues, such as the Gardiner Museum in Boston.

Mexico - Modernization for Mayan Women Weavers of the 
Highlands of Chiapas
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Idea+Materia is a state-of-the-art artisan development project for the State of 
Puebla, Mexico, lasting from July 1, 2015 to December 31, 2016. The project is 
improving craft techniques and modernizing product design in a broad range of 
materials, such as vegetable fibers, textiles, ceramics, pottery, onyx and other 
decorative stone art. Idea+Materia is committed to work in 25 municipalities, 
directly benefiting 375 artisan leaders by completion of the project. Initiated by the 
Governor of Puebla, Rafael Moreno Valle, and implemented in close partnership 
with the Poblano Ministry of Tourism, Idea+Materia is designed to raise Puebla to 
a position of design leadership in Mexico and worldwide. It aims to change the 
perception of Puebla to that of a modern state, able to compete successfully in the 
global marketplace. Eight Mexican and one international designer are charged 
with the modernization of craft products, prominent among them renowned 
Mexican fashion designer Carla Fernandez, Dufour Design and US designer Mimi 
Robinson. To date over 684 new products have been developed and 327 artisans 
have directly benefited, 248 of whom are women. 

Mexico – Idea + Materia in Puebla 
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Morocco - Promise Pathways 

Funded by the US Department of Labor through Creative Associates International, 
Promise Pathways aims to support efforts to reduce child labor and assist youth 
of legal working age to secure decent work and provide household members 
(age 18 and older) with opportunities for improved livelihoods in rural and peri-
urban areas of Morocco. The project is also improving the capacity of Morocco’s 
labor inspectorate to monitor and enforce labor laws in rural agricultural areas 
where many children and youth work, and strengthen the ability of civil society 
organization to reduce child labor through service provision and advocacy.
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During the Winter 2015 NY 
NOW market show held 
twice a year at the Javits 
Center in New York City, Aid 
To Artisans helped artisans 
from Mexico, Haiti, Tibet, 
Myanmar and Gaza sell over 
$54,000 worth of products 
compared to the $26,000 
sold during the winter 2014 
show. While overall sales 
more than doubled in a 
year, the artisan groups from 
Mexico increased their sales 
by 125% compared to the 
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August 2014 sales of about $15,000.
The August 2015 NY NOW and Market 
Readiness Program (MRP) were another 
giant success. The ATA booth featured 
products from Mexico, Haiti, Turkey, 
Nepal, Myanmar, and Tibet and had 
sales over $60,000. During the NY NOW 
show, ATA held its annual MRP bringing 
together 24 participants from all over 
the world for a week of intense training. 
Participants represented 11 countries 
including Barbados, Brazil, China, Kenya, 
Rwanda, Tanzania, Mexico, Spain, USA, 
St. Kitts and Nevis and Jamaica. Among 
the participants, 6 came from the new 

ATA Project in Puebla, Mexico. A Buyer 
Connect Lunch was conducted in the 
brand new ATA Product Display Room 
which led to the participation of more 
buyers into the MRP. Over 30 buyers 
attended the lunch to network and place 
orders with the MRP participants. Lastly, 
ATA’s cocktail reception that also took 
place in the ATA Display Room gathered 
over 100 people including past ATA staff, 
friends, donors, and buyers from the ATA 
Trade Network. 
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Through Conferences, Seminars and Internships, Global 
Education Initiatives provides (GEI) professionals, students and 
academics from diverse backgrounds opportunities to engage 
in perspective-changing dialogue and exchanges abroad on the 
global issues of Development, Human Rights and Social Justice, 
Interfaith Relations, and Art and Culture.
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During the fall of 2015, Global Education 
Initiatives (GEI) held the Fourth Annual 
Conference on the Muslim World at De La 
Salle-College of Saint Benilde in Manila, 
Philippines in conjunction with The Global 
Association for the Study of the Muslim 
World and The Institute for Religion, 
Politics, and Culture at Washington 
College. The annual conference is 
unique, both in subject matter and in 

the fact that undergraduate students, 
graduate students AND distinguished 
faculty are full participants.  This year’s 
conference brought together over 40 
active participants from 11 countries 
representing 14 universities, and focused 
on the topic of Islam and Interfaith 
Relations in South and Southeast Asia.
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Philippines - Fourth Annual Conference on the Muslim World
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From September 19th to September 
27th 2015, Creative Learning, 
in conjunction with the Local 
Government Academy (LGA) and 
the Philippines International Institute 
for Leadership, Performance, and 
Governance (PHILPG) held the Local 
Governance and Leadership in the 
Age of Globalization conference in 
Washington, DC. During this week-
long conference and international 
bench marking program, Creative 
Learning hosted a delegation of 14 
local government officials from the 
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Philippines consisting of Mayors, 
Vice-Mayors and Council men 
and women. Through a series of 
lectures, tours, and visits with local 
government officials in the Greater 
Washington Area, the program 
facilitated fruitful dialogue and 
exchanges about the best practices 
and challenges in local government. 
The exchange also featured a tour 
of the National Mall and meetings 
with Ambassador Jose L. Cuisia and 
Senator Mazie Hirono.

Washington DC - Local Government in the Age of Globalization Conference
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$132,915 -Global Education Initiatives
(GEI)

$424,968 Management & General

$27,368 Fundraising $147,968 America’s Unofficial Ambassadors
(AUA)

$716,236 Human Right’s & Advocacy
(HRA)

$955,436 Aid to Artisans
(ATA)

Financial Report

Expenses by Program Area in 2015
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$18,753 Other Income

$597,372 Contributions

$88,084 Program fee

$1,798,187 Contracts & Grants

Sources of Funding in 2015
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William Kruvant
President, Creative Learning

Carola Mandelbaum
Managing Director, Creative Learning

Benjamin Orbach
Director, America’s Unofficial Ambassadors

Monika Steinberger
Director of Program Management and Development, Aid 

to Artisans

Maud Obe
Senior Program Manager, Aid to Artisans

Kathleen Gillen
Program Coordinator

America’s Unofficial Ambassadors

Rebecca Hartman
Program Coordinator, School-2-School

Camilo Vergara
Communications and Social Media Coordinator, Aid to Artisans

Rachel Landale
Program Specialist, Global Education Initiatives

Tahir Shad
Director, Global Education Initiatives

Our Staff
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George Laudato
Chairman of the Board

Jeffrey Weiss
Treasurer

Pauline Baker 
 

Margaret Carpenter
  
Andrew Corrie 
 
Ilana Drimmer

Johanna Mendelson Forman 

Laurie Regelbrugge 

Nancy Walker 

Board of Directors



50

Tahir Shad

Tahir Abbas
Fatih University

Hibba Abugideiri
Villanova University

Jessica Alexander
Columbia University

Kathy Bailey
Boston College

Janet Ballantyne
Syracuse University

Anouar Boukhars
McDaniel College

Gary Ador Dionisio
De La Salle-College of Saint Benilde

Jo-Ann Gross
The College of New Jersey

Naima Hachad
American University

Eric Hiariej
Gadjah Mada University

 
Mark Justad
Guilford College

Academic Advisory Committee

Chairman of the Committee
Washington College
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Muqtedar Khan
University of Deleware

Robert Krueger
Worcester Polytechnic Institute

Carmelita J. Lazatin
De La Salle-College of Saint Benilde

 
Mbaye Lo
Duke University

Courtney McBeth
University of Utah

Amy McNicols
McDaniel College

Younus Mirza
Allegheny College

Joseph Prud’homme
Washington College

Jon Stauff
Monmouth University

Denis Sullivan
North Eastern University

Greg Wright
Washington Internship Institute
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Anne Glauber
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Lobna “Luby” Ismail
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William Green Miller

Susan Raymond
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Tahir Shad

M. Osman Siddique
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Jeff Weiss
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www.creativelearning.org


