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Dear Friends,

Over the past year, we’ve focused 
our efforts in consolidating our 
strategic initiatives to realize 
the great value that these 
quality programs can achieve. 
While consolidation is building 
the foundation for CL’s future, 
we continue to innovate—that’s 
in our DNA. 

Probably the greatest innovation 
of the year was the launch of 
our Global Education Initiative 
(GEI), led by our esteemed 
colleague Tahir Shad. GEI is an 
education program that enables 

faculty–led international trips 
designed to provide students 
an opportunity to experience 
new cultures and religions. 
It is starting to provide 
specialized training to public 
administrators—starting this 
year with the Philippines.  It 
is also expanding and refining 
our Annual Conference on the 
Muslim World which was held last 
year in Istanbul and this year 
in Manila.

All of our signature programs 
made significant strides this 
year. Aid to Artisans implemented 
programs in more than 8 

countries, from Haiti to China. 
We saw a culmination of the ATA 
efforts at our New York training 
program, including the Market 
Readiness Program (MRP) and our 
participation in the NY NOW gift 
fair. Our booth facilitated over 
$65,000 in sales in August 2014, 
which nearly doubled our results 
from February 2014. 

America’s Unofficial Ambassadors 
sent 22 volunteers to the 
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Muslim World and implemented 
a successful School-2-School 
partnership with an elementary 
school in North Carolina, and 
for the first time made plans to 
continue the program for a second 
year. Through the exceptional 
relationships that have been 
developed at AUA we hope the 
program remains on a trajectory 
for significant growth in 2015. 

Human Rights and Advocacy closed 
out a successful implementation 
of the Civic Engagement for 
Transparency and Accountability 
helping Egyptian citizens to 
exercise their democratic rights. 

We also continue to implement our 
Libya Human Rights Program in 
a challenging and ever changing 
environment. I was proud of 
the efforts and results these 
important programs made and I am 
hopeful that Human Rights will 
continue to be an important part 
of CL’s work. 

In 2014, we saw the first 
year of service of our new 
chairman, George Laudato.  When 
I convinced George to take on 
the chairmanship, I expected 
the expertise based on his many 
years of service in the public, 
private and non-profit sectors 

would be invaluable to CL.  And 
I was right.  Over the past year, 
George has given unstintingly 
of his time and his ideas.  
CL’s board is now incredibly 
supportive of our work thanks to 
his efforts. Please take a moment 
to read George’s interview in 
this report. 

This year has also led us to develop 
a two-year strategic plan for CL’s 
growth and sustainability under 
the leadership of the Strategic 
Planning Committee of the board.  
We are starting to implement 
that plan this year and you will 
be hearing much more about it as 

it progresses.  All of us here at 
CL intend that by 2017, we will 
have an organization with greater 
reach and higher effectiveness 
in carrying out our mission to 
support locally led initiatives 
to improve lives and livelihoods 
worldwide.   
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Focusing on communities with 
pressing human needs, Creative 
Learning enhances the capacity 
of local organizations around 
the world to improve the lives 
of people in their communities. 
Through the creation of people-
to-people partnerships, we 
are especially dedicated 
to protecting human rights, 
supporting economic and social 
development, and building peace. 

Our Mission
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For over thirty years we’ve worked in countries across the globe.
WHERE WE WORK

East Asia & Pacific Europe & Central Asia South Asia

China (Tibet)
Indonesia
Philippines

Tajikistan
Turkey

Bangladesh

Middle East & North 
Africa

Latin America, 
Caribbean & North 

America

Sub-Saharan 
Africa

Egypt
Jordan
Libya
Morocco
Yemen

Belize
Colombia
Haiti
Mexico

Tanzania
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Introducing Our Program Areas

Creative Learning works in overlooked areas to support 
locally-led initiatives. We exchange knowledge through 
people-to-people partnerships and sustainably improve 
lives and livelihoods. 
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We strengthen the capacity of human 
rights civil society organizations 
to raise awareness of social and 
individual human rights through 
outreach and education.
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Egypt – Civic Engagement for Transparency and Accountability

With an emphasis on women and 
youth, the Civic Engagement for 
Transparency and Accountability 
(CETA) implemented by Creative 
Learning (CL) helped Egyptian 
citizens to more effectively 
and sustainably exercise their 
democratic rights in Egypt’s 
burgeoning democracy. Through 
CETA, Creative Learning helped 
Egyptians make knowledgeable 

decisions at the polls, hold 
those they elect accountable, 
and work effectively to promote 
their interests with public 
officials, particularly on the 
local level.  The goal of the CETA 
project was to empower a greater 
number of citizens, especially 
women and youth, to effectively 
and sustainably exercise their 
democratic rights.
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Libya - Libya Human Rights Project 

The 2011 revolution and overthrow 
of the Qadhafi regime launched 
Libya on a difficult transition 
accompanied by frequent violence. 
During the first two years 
following the demise of Qadhafi, 
over 100 local militias vied for 
power. There have been numerous 
attempts to dismantle whichever 
group, within the government, 
that was holding power at the 
moment. Libya is now in the 
throes of a civil war between 
the warring factions while its 
citizens search out safety. In May 
2013, the Swedish International 

the Libya Human Rights Project, 
to Creative Learning to help 
strengthen the capacity of 
Libyan human rights civil 
society organizations and to 
raise awareness of social and 
individual human rights through 
outreach and education.  Most 
recently, the project, now 
operating out of Tunisia, has 
financed the development of a 
human rights friendly primary 
school curriculum for Libyan 
children.  At a recent workshop 
with Libyan educators, human 

“I used to feel intimidated when 
presenting my views, however, 
after being taught on how to use 
a participatory approach, I am 
now confident I can advocate more 
effectively for Human Rights.” 
- Suzan Hemmi

Cooperation Development Agency 
(Sida) awarded a grant,

rights activists and other 
stakeholders these comments were 
made:
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We are a soft power, citizen diplomacy initiative 
aimed at countering violent extremism before it can 
take hold, working at the grassroots level throughout 
the Muslim World and in the United States too.
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Summer Service internship

Through the Summer Service 
Internship program, 22 
university students, recent 
graduates, and graduate 
students volunteered in 
schools and non-governmental 
organizations in Indonesia, 
Morocco, Tajikistan, and 
Zanzibar. They taught English, 
French, and Science – from 
a shepherding village in 
Morocco to the public schools 
of Zanzibar; they conducted 
English language outreach 
and advocacy for NGOs from 

Dushanbe to Yogyjakarta; and 
they led summer camps and after 
school clubs from the Mid-
Atlas Mountains in Morocco to 
the streets of Stone Town in 
Zanzibar. Significantly, this 
group of Summer Service Interns 
shared their experiences 
as they published more than 
80 blog posts and delivered 
more than 25 presentations in 
faith communities, on college 
campuses, and in local high 
schools and libraries.

25
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Indonesia - School-2-School

Through the School-2-School 
program, an elementary 
school in Fayetteville, North 
Carolina engaged in a virtual 
exchange with a school in Aceh, 
Indonesia that was founded for 
victims of the 2004 tsunami. 
They skyped with each other on 
a bi-weekly basis and then the 
lead teacher, Ms. Andi Webb, 
from the NC school traveled to 

Indonesia to volunteer in the 
partner school. Ms. Webb taught 
English and conducted trainings 
on classroom management, lesson 
planning, and other issues 
prioritized by the school in 
Indonesia. In 2015, we plan 
to expand School-2-School 
partnerships with schools in 
four different countries.

“I have always wanted to help make a difference in the world. 
America’s Unofficial Ambassadors provided me with the opportunity 
to do just that. Through AUA, I had the opportunity to create an 
impact (however small it may be) on the lives of other people.” 
– Neethi Vasudevan, a volunteer English teacher at the Azrou Center in 
Morocco. 
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We create opportunities for low-income 
artisans around the world to build profitable 
businesses inspired by handmade traditions. 
We offer access to new markets, business 
training, eco-effective processes and design 
innovation through a network of partners to 
promote sustainable growth and community well-
being.
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From November 4, 2013 to November 
24, 2014, Belzeb Inc, a company 
with locations in Grenada and 
Haiti dedicated to working with 
artisans in the development of 
market driven craft products and 
hand-made organic botanicals for 
the Caribbean tourism industry 
partnered with Aid to Artisans 
to provide consultancy services 
to enhance the diversification 
of community based tourism 
products and services offered 
at archaeological sites. This 
involved the development and 

Belize
delivery of a local market 
readiness program, training of 
trainers, product development 
and design, branding and 
certification for Belizean 
handmade products being sold 
at archaeological sites and 
elsewhere.  ATA and Belzeb Inc. 
also advised on how best to 
utilize the marketing resources 
to assist the artisans in 
marketing their Belizean made 
products for international 
consumption.  

To conclude the project, ATA 
launched Unique Belize in late 
October 2014 to introduce the new 
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brand and highly improved product 
collection developed under the 
project. Over 200 products were 
exhibited gathering 40 artisans 
and 250 guests from all over the 
country. 
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As a subcontractor to Creative Associates, Creative Learning – Aid 
to Artisans has embarked on a five-year Tibetan artisan sector 
development project in and around Chengdu, China. The focus is on 
linking Tibetan-owned and Tibetan-operated artisan enterprises to 
greater markets, with emphasis on the high end Chinese market. 
Based on a sector assessment, activities will include design 
coaching, national and international trade fairs and an innovative 
approach to tourism, through linking village artisans to local 
guesthouses.

33
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This program aimed to conserve 
a treasured Tibetan cultural 
tradition, Nixi Black Pottery, 
while providing significant 
tangible opportunities to 
develop new markets and 
appreciation of this 1200-year-
old tradition to a more 
sophisticated audience beyond 
the Nixi Village.

With assistance from Kathy 
Erteman, Ceramic Designer 
and Potter, the artisans 
improved designs, techniques, 
and broadening their use of 

artistic motifs, adding skills 
for packaging and marketing 
their wares. Increasing sales 
opportunities to expand markets 
for high quality product of Nixi 
Pottery internationally is the 
focus of this project.

In the summer 2014, ATA 
successfully completed a 3 
week US Tour Cultural Exchange 
Program with 5 Nixi Potters.  
Along with Kathy Erteman, 
an ATA staff member, and the 
interpreter Sunnuo, the Nixi 
Potters travelled  

China-Nixi Tibetan cultural preservation and economic 
empowerment exchange

across the US to meet American 
potters, Native American 
potters, and pottery lovers, to 
demonstrate and sell their work 
in small events  in Los Angeles, 
CA, Santa Fe, NM, New York, 
Washington DC, and Asheville, 
NC.  All the pots were sold 
during the tour. 
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Aid to Artisans and its partner CREATA conducted this 
project aiming to transform 3 small local guesthouses 
and tourism related services on the Guajira peninsula, 
a remote, ecologically and culturally interesting 
area in the northeastern part of Colombia, into 
sustainable small and medium enterprises (SMEs) through 
business training, product development and linkage 
to Colombian and international tourist markets. This 
project stimulated, sustained, and promoted economic 
independence for the Wayúu indigenous community in 
the target region which will eventually be replicated 
in other communities.

Colombia - SME development pilot for sustainable 
tourism and handicraft
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Haiti Champions for change: mitigating the 
impact of hiv/aids

Funded by the International 
HIV/AIDS Alliance and the Big 
Lottery Fund – UK, Creative 
Learning – Aid to Artisans 
trained 30 HIV positive 
artisans how to harvest, 
clean, cut and prepare 
locally grown bamboo, and to 
cut, sand and paint it into 
fashionable bangles. A new 
contract for year 2 and 3 has 

been signed, to train 60 more 
artisans and help them register 
their business as “Bambou Chic”. 
US and Caribbean buyers have 
expressed great interest in the 
bamboo bangles, the story of 
the artisans and their skills 
in transforming this abundant 
and ecologically correct raw 
material into profitable fashion 
accessories.
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mexico - modernization for mayan women weavers of the high-
lands of chiapas

Funded by the W.K. Kellogg 
Foundation, this three-year 
project is nearing its completion 
at the end of July 2015. Great 
strides have been made over the 
past two and a half years: over 
400 artisans from different 
artisan groups are now managing 
a common fund for promotion and 
inventory; they have completed 
a business plan for the future 
“Association of Artisans of 
the Highlands of Chiapas”, to 
be formalized and registered 
with the Government of Mexico; 

artisans plan to be able to pay 
for permanent managers of this 
Association within the coming 
two years. The Mayan weavers and 
embroiderers of MATCH have had 
fabulous success in national 
and international markets. 
Their sales are approaching 
half-a-million-dollars, their 
products have been picked up 
by well-known designers and 
have been shown in prestigious 
venues, such as the Gardiner 
Museum in Boston.
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morocco - promise pathways

Funded by the US Department 
of Labor, Creative Learning-
Aid to Artisans is currently 
implementing a series of 
product development workshops 
with artisan groups Marrakech 
– Tensift – AlHaouz. As a 
sub-contractor to Creative 
Associates International, this 
effort is designed to prevent 
child labor through offering 
additional sources of income to 
poor families in remote rural 
communities. The workshops 
focus on textile art and will 
provide artisans with new 

Please note: Funding for this project 
was provided by the United States 
Department of Labor. This material 
does not necessarily reflect the 
views or policies of the United States 
Department of Labor, nor does the 
mention of trade names, commercial 
products, or organizations imply 
endorsement by the United States 
Government.

designs based on traditional 
motifs that they will be able to 
sell to tourists, bazaars and 
gift stores in local hotels.
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yemen - competitive agriculture systems 
for high value crops

Implemented by Land O’Lakes as part of the VEGA Alliance and funded 
by USAID, this five-year project is focused on strengthening 
the value chains of agriculture, livestock, honey, coffee and 
handcraft. During project year 1, Creative Learning-Aid to 
Artisans implemented a highly successful Holiday Artisan Gift 
Fair in Sana’a, attended with great enthusiasm by the ministries 
of agriculture, tourism, culture and social services as well 
as artisans, associations, embassy staff and crowds of local 
consumers. 
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The August 2014 NY NOW and 
Market Readiness Program were 
a huge success this summer. The 
ATA booth at NY NOW had products 
from Haiti, Mexico, Myanmar, 
Pakistan and Tibet. ATA sold 
made $65,000 in sales. This is 
a huge increase compared to the 
February 2014 show with $23,000 
sales.

The Market Readiness Program 
gathered 23 participants from 
Myanmar, Mongolia, Senegal, 
Mexico, Argentina, Rwanda, 
Madagascar, Chile, Peru, USA, 
and Haiti. A brand new MRP manual 

in both Spanish and English was 
developed in partnership with 
Creative Associates.  A Buyer 
Connect Lunch was conducted 
in the brand new ATA Product 
Display Room which led to the 
participation of more buyers 
into the MRP. Over 15 buyers 
attended the lunch to network 
and place orders with the MRP 
participants.   Lastly, ATA’s 
cocktail reception that also 
took place in the ATA Display 
Room gathered over 100 people 
including past ATA staff, 
friends, donors, and buyers 
from the ATA Trade Network. 46

usa - ny now and market readiness program™
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Through Conferences, Seminars and Internships, 
we provide professionals, students and academics 
from diverse backgrounds to engage in perspective-
changing dialogue and exchanges abroad on the 
global issues of Development, Human Rights and 
Social Justice, Interfaith Relations, and Art and 
Culture.
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In October 2014, GEI held the 
Third Annual Conference on 
the Muslim World at Marmara 
University in Istanbul, Turkey 
in conjunction with The Global 
Association for the Study of the 
Muslim World and The Institute 
for Religion, Politics, and 
Culture at Washington College. 
Our annual conference is unique, 
both in subject matter and in 

the fact that undergraduate 
students, graduate students and 
faculty are full participants.
This year’s conference was over 
twice as large as last year, 
with over 100 participants from 
29 countries representing 29 
universities, and focused on 
the topic of Minorities in the 
Muslim World.

Turkey - third annual conference on the 
muslim world
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Why does the work of Creative Learning 
matter?

It matters on many levels I think. There’s 
the people to people level that you see in 
the School-2-School program, which opens 
horizons for young people here in the U.S. 
and for young people overseas in fostering 
the communication that goes back and forth, 
you see it in the AUA and human rights work 
clearly and with ATA it is fundamental people 

to people, people to people producing a product. What I think is 
so effective about the AUA program is its dual purpose; it not 
only has a mission and sees itself as providing technological 
assistance and help and connection with the Islamic world, but 
it also then has a role and a function when the volunteers 

return educating people here 
in the communities in the U.S. 
about what the reality of living 
in the Islamic world is and I 
think at this critical time in 
our history we really need that.

Interview with George Laudato (Chairman of the Board)

What has surprised you most about 
working with CL?

amount of work they do and how 
much impact they have. I’ve been 
around a lot of organizations, 
development organizations over 
the years, and when you see the 

What first surprised me about 
CL was how a relatively small 
but very creative staff do the 

synergy that develops between 
a small staff, an attractive 
mission, and people of good will, 
it’s really quite encouraging; 
you want to participate, and 
you want to support, and you 
want to keep this thing going. 

What gap do you think CL is 
filling?

Creative Learning’s people 
to people approach to a wide 
variety of different clients; 
the client is the recipient 
overseas, the client is here in 
the US, the people who benefit 
from the knowledge of the 
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Tell us how you first got involved with the 
School-2-School program?

What initially attracted me to S2S? I think it 
was the thought of teaching in another country. 
I was really excited about that. I think the 
cultural exchanges make the partnership so 
strong before the actual teaching.
I just got a message tonight from one of my 
friends in Indonesia. He asked me when I’m 
coming back and said they loved me and that 

I’m their family. See why I love it so much?! The best part is 
that they really do make me feel like family and have extended an 
open invitation to me to stay at the Sukma Bangsa school whenever 
I can go back. I sincerely feel like part of my heart is in the 
South Pacific. Truly.

5555

interview with andi webb (school-2-school alumni)volunteers who come back, but 
it’s also filling a gap in the 
practitioners of development 
in places like Washington. 
Creative Learning can bring to 
these organizations the kind of 
people to people understanding 
approaches and processes that 
they don’t have themselves. I 
think that provides CL with the 
real basis for a niche market. 
There are others out there doing 
it, and so then it becomes how 
do you define the mission so 
that you are looked at as being 
special?
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Would you recommend other schools or teachers to participate why 
or why not?

Yes! It is life changing if you are open to it, but you definitely 
have to be open to it. I don’t think it’s for everyone but it 
certainly is for those who have a passion to learn about the world.

I am forever grateful to America’s Unofficial Ambassadors for opening 
up a whole new world to me and providing me with opportunities to 
not only grow as a professional, but to grow as a person. I know 
my role was to teach the students and teachers of Sukma Bangsa 

What impact have you seen for your students and teacher development? 

I’ve seen a limitless impact. My students beg for more interactions 
with our friends at the Sukma Bangsa school and the teachers who 
have participated with me love the cultural exchanges. I think the 
impact for the teachers in Aceh has been great too.

Pidie and for us to learn as much as possible about each other’s 
cultures. Those aspects were accomplished but, without a doubt, 
I have learned much more from them. The teachers and students of 
Sukma Bangsa Pidie are my second family and I feel as comfortable 
with them as with my friends here in America.
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financial report

Expenses By Program Area Sources Of Funding
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Our Staff

William Kruvant
President, Creative Learning

Carola Mandelbaum
Managing Director, Creative Learning

Olga Kent
Operations Specialist, Creative 
Learning

Benjamin Orbach
Director, America’s Unofficial 
Ambassadors

Monika Steinberger
Director of Program Management and 
Development, Aid to Artisans

Tahir Shad
Director, Global Education 
Initiatives

Lynn Sheldon
Program Director, Human Rights & 
Advocacy

Rachel Landale
Program Specialist, Global 
Education Initiatives

Janan Graham-Russell
Communications and Social Media 
Consultant, Aid to Artisans

George Laudato
Chairman of the Board

Jeffrey Weiss
Treasurer

Tahir Shad
Member

Lionel Johnson
Member 

Board of directors

Andrew Corrie
Member

Margaret Carpenter
Member

Johanna Mendelson Forman
Member

Ilana Drimmer
Member

Pauline H. Baker
Member

Phyllis Forbes
Member

Maud Obe
Senior Program Manager, Aid to 
Artisans

Stefan Cornibert
Program Coordinator
America’s Unofficial Ambassadors
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Tahir Shad
Washington College, Chairman of the 
Committee

Tahir Abbas
Fatih University, Member

Hibba Abugideiri
Villanova University, Member

Jessica Alexander
London School of Hygiene and 
Tropical Medicine , Member

Kathy Bailey
Boston College , Member

Janet Ballantyne
Arizona State University, Member

Academic Advisory Committee

Anouar Boukhars
McDaniel College , Member

Gary Ador Dionisio
De La Salle – College of St Benilde, 
Philippines, Member

Jo-Ann Gross
The College of New Jersey, Member

Naima Hachad
American University, Member

Eric Hiariej
Gadja Mada University, Member
 
Mark Justad
Guilford College, Member

Mugtedar Khan
University of Delaware, Member

Robert Krueger
Worcester Polytechnic Institute , Member

Carmelita J. Lazatin
De La Salle – College of St Benilde, 
Philippines, Member
 
Mbaye Lo
Duke University, Member

Courtney McBeth
University of Utah, Member

Donald McColl
Washington College, Member

Amy McNicols
McDaniel College, Member

Younus Mirza
Allegheny College, Member

Joseph Prud’homme
Washington College, Member

Jon Stauff
The College of New Jersey, Member

Denis Sullivan
Northeastern University, Member
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Akbar Ahmed
Anne Glauber
Sarah Hassaine
Lobna “Luby” Ismail
Margaret M. McLaughlin
William Green Miller
Susan Raymond
David A. Robinson
Tahir Shad
M. Osman Siddique
Samir Toubassy
Jeff Weiss

America’s Unoffcial Ambassadors Advisory Committee
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WWW.CREATIVELEARNING.ORG


